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EDITORIALS 


ANTI-TRUST REPORT —As has been antici- 
NCA SUMMARY pated, the National 

Canners Association 
last week issued a summary of the Attorney General’s 
Committee Report on the Anti-Trust Laws. It should 
be emphasized that the Association did not issue a 
press release. The summary, four pages long, was 
printed in the Information Letter and was prepared, 
presumably, by Association Counsel, whose Chief was 
himself a member of the Committee. 


It goes without saying that the authors literally bent 
over backwards to provide an impersonal summary of 
the Committees findings. But to attempt to summarize 
so controversial a report without bias, is quite impossi- 
ble, unless of course the summary contained only quo- 
tations from the report itself. Even then, the selection 
of these might well be slanted. But, as the author of 
this summary points out, “discussion of each subject 
is inter-related and many of the committee’s recom- 
mendations are independent. Nevertheless an effort 
will be made to summarize each of the committees con- 
clusions and recommendations in non-legal language.” 
Needless to say, this non-legal language was expressed 
in a number of cases in direct opposition to opinions 
stated by such groups as the National Food Brokers 
Association, the U. S. Wholesale Grocers Association, 
The National Association of Retail Grocers and Sen- 
ator Patman himself. 


In the introduction, the summary states, ““No mem- 
ber of the committee was picked as a representative of 
any particular industry, section of the economy or law 
firm. The aim was to bring together a group of con- 
filent experts in the Anti-Trust field who would reflect 
interacting views on all issues of anti-trust policy.”— 
The opposition charges that the Committee was 
“packed’”’. 


In discussing the general policies endorsed by the 
‘.mmittee, the summary states, “Overall, the Commit- 
’ was unanimous in endorsing basic American anti- 
ist policy against any form of monopolizing, price 

i ing, controlling production or restraining trade. In 
approach to each specific problem, the Committee 
«k as its guide the premise that it is the function of 
anti-trust laws to foster and to protect free and 

n competition in every line of business activity.” 

’ nator Patman said that the “Committee is a high 


‘ssure private lobby operating under White House 
sunction... it in effect proposes that there be added to 
0. anti-trust laws concepts and policies which will not 
01 \y impede, but prolong the prosecution of violators 
with the result that laws would become completely 
workable and useless’’. 
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The summary goes on further to state, “The Com- 
mittee reviewed and generally endorsed most current 
interpretations of the Robinson-Patman Act.” A 
USWGA bulletin said, “As expected and as we fore- 
warned, the report of the Attorney General’s National 
Committee to study the Anti-Trust Laws released 
March 31, 1955, slashes into and would virtually cut 
out the crucial provisions of the Robinson-Patman 
Act”. NFBA President, Watson Rogers, testifying 
before the Senate’s Small Business Committee said, 
“The Government chalked up an amazing enforcement 
record of the Robinson-Patman Act, particularly in the 
price discrimination cases’. 

Discussion of this most important committee report 
could and undoubtedly will go on for many, many 
months. This column believes that the security of the 
entire food manufacturing and distributing industry is 
dependent on a just and equitable solution of the issues 
involved. The readers then should not miss a single 
opportunity to study both sides, to take a position and 
to make that position known in places where it will 
be felt. 

This publication intends to do just that. Beginning 
next week, for instance, we will start in series form, 
republishing of the summary which appeared in the 
NCA Information Letter of April 30, despite the fact 
that NCA members and non-members, we are told, can 
obtain reprints by writing the Association. Our objec- 
tive is to provide the largest possible audience with all 
of the information possible on this Legislation. Read- 
ers are invited also to express their sentiments in these 


pages. 


BUSINESS -—NStatistics prove that almost 
INTERRUPTION half of all business firms 
INSURANCE Which suffer a severe fire loss 


never resume operations, says 
Lansing B. Warner, Inc., in its quarterly letter to sub- 
scribers. Also, about half of the remainder quit oper- 
ating within three years. The letter continues: 

“With adequate property damage insurance you can 
collect in full for your insured property loss, but what 
of the losses of profits and earning capacity as well as 
the unavoidable continuing expenses which go right on 
until rebuilding permits resumption of operations? 
Even a relatively small amount of fire damage at a 
vital point or crucial period before or during your busy 
season might cause a serious interruption of operations 
and have a major effect on both income and profits .. .” 

The fire insurance specialists call attention to the 
fact that many plants are now being overhauled in the 
annual spring clean-up. Subscribers are encouraged not 
to let down on fire safety rules. Now, during spring 
clean-up, is the time to eliminate fire hazards. 
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Milwaukee Journal 
Consumer Analysis 


Some interesting marketing facts 
worthy of careful consideration by every 
canner are contained in the 32nd annual 
report (1955) of consumer buying habits 
in the greater Milwaukee area—more 
than a _ million population — 296,800 
families. 


Report shows a steady increase in - 


families buying their groceries from 
A & P Stores—34.37 percent in 1952, 38.6 
percent in 1954, 39.8 percent in 1955, 
while those buying in independent neigh- 
borhood stores decreased sharply—27.38 
percent in 1952, 15.4 percent in 1954, 14.1 
percent in 1955. Largest percentage of 
families buying in A & P stores (49.5 
percent) were in the under $2,000 income 
class ranging down to 32.5 percent in the 
over $10,000 class. Percentage buying 
in other stores from 1952 to 1955 respec- 
tively—Krambo’s 17.72, 8.13, 10.7, 11.2; 
National food stores 9.04, 9.30, 10.0, 9.5; 
IGA stores 8.53, 9.04, 9.3, 8.9; Kohl’s 
5.95, 6.75, 8.0, 7.7; Red Bell Stores 1954 
and ’55 only, 4.7, 4.3; Soden’s 3.17, 2.53, 
1.7, 2.0; Hallans 1.40, 1.08, ...... , 1.3; other 
2.44, 2.38, 1.6, 1.1. 


Forty-seven percent of the families 
bought on Fridays, same as in 1954; 29% 
percent bought on Saturday, down from 
31.8 in 1954; 23.1 percent bought Mon- 
day through Thursday, up from 20.9 per- 
cent in 1954, 14.8 percent in 1952. 


PRODUCTS AND BRANDS 


In baby foods Gerber leads in every 
division except baby food meat, but take 
has fallen off for cereals from 71 percent 
in 1954 to 62.6 in 1955; Junior from 57.6 
to 55.2; strained from 66.1 to 59.3. Swift 
increased its percentage of canned meat 
baby food from 50.9 in 1954 to 55.1 per- 
cent in 1955 while Gerber remained the 
same at 49.1 percent. Beechnut has 
shown the biggest increase during the 
year. In baby cereals from 9.6 in 1954 
to 15.5, in Junior from 20.0 to 23.0, in 
strained from 16.8 to 21.9. Heinz too has 
shown growth—Cereals from 10.4 to 
11.8, Junior from 19.5 to 22.6 and 
strained from 17.0 to 19.4 percent. 


Milwaukee families buy 56 brands of 
jams, jellies or preserves compared with 
78 in 1958. A & P brand leads with 33.7 
percent, up from 31% percent in 1953. 
Roundy’s went from 16.5 to 12.0, Welsh 
from 5.9 to 8.6 percent. 


In canned peaches, families purchased 
59 brands in 1955, off sharply from 75 in 
1954. Del Monte leads with 28.3 percent, 
up from 27.9 percent last year. Roundy’s 
is off from 21.9 to 20.2. Hunt is next 
with 7.1. 
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J UICES—70.2 percent of the families 
bought 52 brands of tomato juice in 1955 
compared with 65.9 percent buying 53 
brands in 1954. 48.7 percent of the 
families bought 31 brands of canned 
pineapple juice compared with 52.8 per- 
cent buying 35 brands in 1954. Percent- 
ages buying frozen orange juice dropped 
off slightly from 69.2 percent in 1954 to 
69.1 percent in 1955, they bought 21 
brands in 1954, 37 in 1955, but the per- 
centage buying canned orange juice 
dropped from 35 percent in 1954 to 29.7 
percent in 1955, number of brands 
dropped from 57 to 51. Campbells is 
the most popular tomato juice brand, 
increasing from 25.1 percent in 1954 to 
26.3 percent, Libby’s next, but decreas- 
ing from 26.1 to 23.0; Roundy’s from 
21.3 to 18.2. Percentage buying Dole 
pineapple juice increased from 42.0 per- 
cent to 51.4 percent in 1955. All other 
brands fell off in popularity, Roundy’s 
from 16.1 to 15.4; Del Monte from 18.3 
to 12.6 and Libby’s from 13.3 to 10.8. 


In frozen orange juice Snow Crop 
dropped off sharply from 35.1 percent to 
30 percent in 1955 but it still leads. 
Minute Maid dropped off from 28.1 to 
26.0, Birds Eye from 10.3 to 7.1, Florida 
Gold increased from 6.0 to 8.9, Libby’s 
from 8.8 to 8.9, Donald Duck from 5.0 
to 5.4. In the canned orange _ juice, 
Roundy’s dropped off sharply in popu- 
larity from 41.1 percent in 1954 to 27.8 
percent. Bordo dropped off 13.6 to 13.3; 
Libby’s from 7.8 to 6.7. Others are all 
smaller except Hi-C which although not 
a canned orange juice was mentioned by 
12.7 percent of the families. 


For the first time data was collected 
on dietetic canned fruits and vegetables, 
showing purchases by 4.9 percent of the 
families, of these 26.0 bought Diet De- 
light, 17.1 percent Tillie Lewis Tasti 
Diet. 


FROZEN VEGETABLES—Percent of 
families buying 1952 to 1955 respec- 
tively: 57.0, 58.5, 65.0, 66.9 percent. In- 
teresting to note percentage of home 
food freezer owners, 1952 to 1955: 9.9, 
10.6, 13.4, 16.5. Birds Eye is the leading 
frozen vegetable brand from 36.9 percent 
in 1954 to 42.3 percent. Snow Crop 
dropped from 27.8 to 23.0. Libby’s from 
18.8 to 16.0, Scotch Maid from 4.5 to 6.4, 
Honor from 4.4 to 3.6. 


CANNED PEAS—93.6 percent of the 
families bought 78 brands of canned 
peas, compared with 95.4 percent buying 
80 brands in 1954, 93.8 percent buying 
106 brands in 1953 and 95.6 percent buy- 
ing 91 brands in 1952. Green Giant made 
a powerful leap in popularity from 15.4 
percent in 1954 to 24.2 percent in 1955; 


Roundy’s dropped from 23.6 to 19.3; D | 
Monte rose from 8.9 to 10.4; Iona dow. 
from 7.5 to 6.5; Teenie Weenie up froin 
4.7 to 5.0; Lakeside from 4.4 to 4.8; Ann 
Page down from 5.2 to 4.8; Kewpie fron 
4.0 to 3.8; Stokely from 3.1 to 2.5: 
Libby’s from 2.4 to 2.1; Country Garde 
from 3.5 to 1.7. 


CORN—79.8 percent of the families 
bought 67 brands of whole kernel corn 
compared with 83.3 percent buying 59 
brands in 1954, 80.4 percent buying 638 
brands in 1953 and 80.5 percent buying 
58 brands in 1952. Here again Green 
Giant took another big jump from 17.4 
percent in 1954 to 26.2 percent in 1955, 
while Roundy’s tumbled again from 24.6 
to 20.1; Del Monte from 12.1 to 10.9; 
A & P from 7.3 to 6.5; Kewpie was the 
only brand other than Green Giant to 
show an increase, from 5.9 to 6.1. Iona 
went down from 4.3 to 3.5, Stokely from 
3.0 to 2.7, Libby stayed the same at 2.5. 

Families buying canned salmon 
dropped off from 73.3 percent to 67.6 per- 
cent, canned tuna from 80.7 to 79.9 per- 
cent. Heinz is the big leader in bottled 
catsup, 39.5 percent in 1954 to 42.8 per- 
cent in 1955. Campbells from 9.5 to 9.6, 
Snider’s off from 11.3 to 8.6, Brooks 
from 7.1 to 7.3, Hunts from 10.7 to 7.1, 
Ann Page from 5.3 to 6.5, Del Monte 
from 5.7 to 6.2. 


Some other interesting figures: 58.7 
percent of the families bought beer in 
12 oz. bottles, off sharply from 65.7 per- 
cent in 1954; 55.5 percent bought beer 
in cans, up from 54.6 percent last year. 
For the first time figures were collected 
on canned soft drinks, a whopping 23% 
percent of the families bought soft 
drinks in these containers, 96.0 percent 
bought them in bottles. 


Average number of children in family, 
1.3, same as last year; 20.4 percent have 
one child (last year 21.1), 24.3 have 2 
children (last year 23.3), 11.3 have 3 
children (last year 10.9), 3.8 percent 4 
children (last year 3.7), 1.8 percent five 
children (last year 1.7), 1.1 more than 
five (last year .8), 37.3 no children (last 
year 38.5). 

Housewives working 1953, ’54 and 755 
respectively: full time—16.3, 14.2, 16.4; 
part time—9.2, 10.0, 12.0; total working 
—25.5, 24.2, 28.4. 
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USDA recently issued a new bullet’ 
on snap beans. The bulletin, replacing 
previous USDA publication of this tit’ 
includes up-to-date information on bett: 
adapted, more disease-resistant, and be. 
ter materials and methods for fightin 
diseases and insects of this crop. Ma: 
of the dusting, spraying, and seed-trea: 
ing materials recommended 12 years a; 
—when the original bulletin was issued- 
are now being replaced by modern o'- 
ganic chemicals, which provide supericr 
protection against plant diseases and i - 
sects. A single copy of this new bulletin 
—No, 1915—may be obtained free from 
the Office of Information, U. S. Depar‘- 
ment of Agriculture, Washington 25, D. ©. 
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AGRICULTURE 


Improving Processing Pea 
Varieties in N. Y. State 


Plant breeders and pathologists at Geneva, recognizing the 
declining acreage in the State because of uncertainty of profitable 
yields, join hands to develop varieties better able to tolerate heat 
and disease, two of the most important yield limiting factors. 


By W. T. SCHROEDER and 
R. PROVVIDENTI, 


Department of Plant Pathology, 


and D. W. BARTON and 
WM. MISHANEC, 


Department of Vegetable Crops, Geneva 


Green peas for processing have been 
and should continue to be an important 
agricultural crop in western New York. 
They are one of the few early planted 
crops and can be used as a nurse crop 
for alfalfa or other legume seedings. 


During the last ten years, however, 
the acreage of peas in this State has 
gradually declined because of the uncer- 
tainty in obtaining profitable yields. Al- 
though it is true that the average pea 
yields in New York are somewhat lower 
than those of other states, the range in 
yields is very wide and the extremely 
high yields obtained in some instances 
indicate that peas could be a profitable 
crop if some of the hazards were reduced 
or eliminated. 


Weather in New York State, in gen- 
eral, is quite favorable for pea produc- 
tion. Among the hazards encountered 
are poor soil drainage and otherwise un- 
suitable soil conditions, lack of adequate 
planting and fertilizing equipment, in- 
sect pests, varieties not adaptable to 
high temperatures toward the end of the 
season, and the threat of various dis- 
eases, 


COMMON DISEASE PROBLEMS 


Root rots caused by species of Apha- 
nomyces and Fusarium threaten the pea 
crop more often than any other disease. 
The former occurs in poorly drained or 
wet soil, while the latter is favored more 
by high temperatures. Either disease 
alone is damaging, but the combination 
of the two is often disastrous. 


In recent years, virus diseases which 
are carried and spread by aphids have 
vecome increasingly important. Stunt- 
ing, malformation, and wilting brought 


From ‘“‘Farm Research’’, quarterly bulletin, New 
York State Agriculturale Experiment Station at 
“eneva and Cornell University Agricultural Ex- 
veriment Station at Ithaca. 
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Method used to detect resistance to 
powdery mildew. Stems of detached 
leaves from individual plants are inserted 
through the upturned cotton-plugged 
mouth of horizontal vials of water. 
Spores of the fungus are dusted on the 
leaves which, after 5 days at average 
room conditions, develop severe mildew 
if susceptible, right, or remain healthy if 
resistant, left. This method allows green- 
house plants grown for the study of 
other characters to remain free of the 
contagious mildew. 


about by this type of disease raises 
havoe with yields. Pea enation mosaic is 
perhaps most important, but others, such 
as the streaks and stunts, also occur in 
threatening proportions at times. 

The two wilt diseases caused by differ- 
ent species of Fusarium are not much of 
a factor, since practically all processing 
varieties are resistant to wilt. Near-wilt 
seldom is found during the normal grow- 
ing season, but if the season were ex- 
tended it might become a problem be- 
cause it is favored by high temperature. 


Foliage diseases such as Ascochyta 
and bacterial blights are not too impor- 


tant as long as disease-free seed grown 


= 

The plant on the left has resisted the 
damaging effects of the virus that causes 
pea enation mosaic, whereas that on the 
right has succumbed to them. Both plants 
came from a cross between a susceptible 
processing variety and the _ resistant 
G168, shown below. Infectious aphids, 
the natural carriers, are used to trans- 
mit the virus to breeding progenies. 
After a short feeding period, they are 
killed and within 2 to 3 weeks the sus- 
ceptible plants are culled out. 


in the semi-arid West is used. Powdery 
mildew poses a threat to the crop if the 
season were extended, and, as such, must 
be reckoned with. 


THE GOAL—BETTER 
ADAPTED VARIETIES 


Recognizing the fact that heat and dis- 
eases play an important role in limiting 
pea yields, the pea breeding project at 
Geneva has the goal of producing varie- 
ties which are better able to tolerate 
these hazards. The _ identification of 
sources of disease resistance and the de- 
velopment of methods of screening for 
resistance is a function of the plant 
pathologist, while the problems and 
mechanics of transfer of resistance by 
hybridization into horticulturally accep- 
table types is handled by the vegetable 
breeders. 

Sources of disease resistance are ini- 
tially identified by observations made on 
field plantings during seasons with 
severe disease infection, or by systematic 


One of the many foreign introductions 
growing on trellises in the field for ob- 
servations and seed increase. This line is 
an increase of a few plants of G168 (P.I. 
140295) which, in 1950, appeared resist- 
ant to pea enation mosaic while all other 
lines in the field succumbed completely. 
Although this line is unsuitable for pro- 
cessing, it is valuable breeding material 
because of its resistance which is being 
incorporated into processing varieties. 


A 
Pe 


Stainless steel sand-cultured bed used 
to evaluate peas for resistance to a spe- 
cific root rot or wilt. Sand, artificially 
infested with the disease organism, is 
flushed periodically with nutrient solu- 
tion by pumping (1) it from tank (2) 
through sand in bed (3) and allowing it 
to drain back. Constant sand tempera- 
ture is maintained by heating cable (5) 
in sand, controlled by thermoregulator 
(4), and recorded by thermograph (6). 
After each test the equipment is disas- 
sembled and sterilized. 


inoculation trials in the greenhouse. 
Domestic lines and foreign introductions 
are included in these trials. 


Trellis plantings of pea lines are made 
each year, often in widely scattered 
areas and at different dates. In some in- 
stances, plantings are made near sus- 
pected sources of natural infection for 
the purpose of studying disease reactions 
among the foreign introductions. In 
others, the plantings are isolated as 
much as possible from disease sources in 
order to study horticultural characters 
and to obtain maximum seed increase. 
Late-season plantings are also made to 
obtain data on heat tolerance or late-sea- 
son diseases, such as powdery mildew 
and those caused by some viruses. 

Foreign introductions are, for the most 
part, wild peas from other parts of the 
world, sent to this country by plant ex- 
plorers of the Bureau of Plant Introduc- 


The progenies from crosses with so- 
called root rot tolerant lines are tested 
in individual crocks so that seed increases 
can be obtained from plants that survive 
the test. The plants that are circled are 
an F:, generation from a cross between 
G141A1 (tolerant parent, in the back- 
ground) and Perfection (dead plants in 
the foreground) tested against Aphano- 
myces root rot. 


tion. Typically, these pea lines are tall, 
colored flowered, colored seeded, and of 
low quality. 

When a new line with resistance to 
disease is found, several operations are 
started. First, the seed supply is in- 
creased for further testing. At this time 
initial hybrids are made with processing 
varieties. 

The breeding procedure followed in de- 
veloping resistant processing types is 
dependent upon the way the resistance 
is inherited and the manner in which it 
is expressed. Repeated inoculations on 
the resistant line, performed under dif- 
ferent environmental conditions, provide 
information concerning the value of the 


resistance and the best testing procedure. 


AVAILABLE BREEDING MATERIAL 


Aphanomyces and Fusarium root rots. 
None of the processing varieties possess 
resistance to either of these diseases, but 
some foreign introductions have been 
identified as potential sources of toler- 
ance. 


Tolerant lines stand up against the 
disease longer, and in fact, some even 
survive to maturity under conditions 
where processing varieties succumb com- 
pletely. No clearly defined concept of 
the inheritance of root rot tolerance has 
been obtained as yet. 


Pea enation virus. All processing and 
garden varieties are susceptible to this 
virus. A source of resistance was found 
in foreign introductions in 1950. The 
inheritance of resistance has been de- 
fined and the backcross program to in- 
corporate this resistance into a number 
of processing varieties is nearing com- 
pletion. 


Fusarium wilt and Fusarium near- 
wilt. Resistance to each of these diseases 
has been available for many years, 
chiefly through the efforts of the Wiscon- 
sin Experiment Station. All of the pro- 
cessing varieties now have resistance to 
Fusarium wilt, while some have com- 
bined resistance to both diseases. Not all 
foreign introductions possess such resist- 
ance and it is essential to test them, par- 
ticularly if they are used as breeding 
material. 


Powdery mildew. The resistance to 
this disease was originally obtained from 
the Associated Seed Company in a line 
of Stratagem and has since been found 
in at least four foreign introductions. No 
processing varieties are resistant at this 
time. The resistance is simply inherited 
and is being incorporated in lines with 
other resistances. 


Heat tolerance. Certain varieties and 
breeding lines will grow better and yield 
more than others when planted and 
grown in hot weather. These lines have 
not shown resistance to specific pea dis- 
eases, and their superior performance is 
probably due to heat tolerance. It is an- 
ticipated that the combination of disease 
resistance and heat tolerance will enable 
peas to grow better, especially in late 
plantings. 


The Atlantic Coast Line, Agricultural 
and Livestock Department, with offices at 
Wilmington, North Carolina, has issued 
its annual folder showing estimated 
truck crop acreages planted along the 
coastline in Alabama, Georgia, North 
Carolina and South Carolina, for ship- 
ment during the 1955 season. Informa- 
tion is shown in two sections: by stations 
and by commodities. Approximate dates 
when shipments are expected to begin 
to move are given, together with 
names and address of agricultural and 
livestock agents of the road. Interested 
parties are invited to contact these for 
the names of local dealers, additional 
sources of supply, rates, or later crop 
conditions as the season progresses. 


The Weed Society of America, founded 
at Fargo, North Dakota on December 8, 
1954, has launched a membership drive. 
Object of the Society is to encourage and 
promote the development of knowledge 
concerning weeds and their control 
through publishing research findings, 
fostering higher standards of education, 
encouraging effective regulation and pro- 
moting unity in all phases of weed work. 
Membership fee of $6.00 includes a sub- 
scription to the journal, “Weeds and 
Weeds”, official publication of the So- 
ciety. Editor is Dr. K. P. Buchholtz, De- 
partment of Agronomy, University of 
Wisconsin. Business Manager is Dr. W. 
C. Jacob, University of Ilinois, at Urbana 
who is accepting memberships. Members 
joining in 1955 will be charter members. 
Charter meeting of the Society will be 
held in New York City in January 1956. 


The annual Field Day of The Con- 
necticut Agricultural Experiment Sta- 
tion will be held this year on August 16 
at the Station’s Experimental Farm in 
Mt. Carmel, and will be designated as 
“Donald F. Jones Day”, according to an 
announcement by James G. Horsfall, Di- 
rector. Field Day this year will highlight 
the research of Dr. Jones, head of the 
Genetics Department at the Station, who 
developed in 1917 the world’s first method 
for producing hybrid corn seed. Living 
samples of hybrid corn from many sec- 
tions of the world will be on display. In- 
spection of field plots where agricultura! 
research is going on, a noontime meeting 
with speakers, and special exhibits an’! 
demonstrations highlighting the Station’s 
current work will make up the progran. 


Virgil S. Troy, Chief Microbiologist o° 
the Continental Can Company, Chicag:, 
formerly with Fairfield Western Mary - 
land Dairy, and Continental Can of Balti- 
more, addressed the May meeting of 
the Maryland Section of the Institute of 
Food Technologists on Friday, May 6, a° 
7:00 p.m. at the Hotel Stafford in Balti- 
more. Subject of Mr. Troy’s talk was 
“Microbiological Problems in the Food 
Industry”. 
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Wilbur T. Pentzer, formerly head of 
he Quality Maintenance and Improve- 
ment Section, has been named Chief of 
he Biological Sciences Branch, Market- 
inv Research Division, Agricultural Mar- 
keting Service, U.S.D.A. His appoint- 
ment fills a vacancy created last October 
by the promotion of George W. Irving, 

, former Chief of the branch to the 
post of Deputy Administrator for Agri- 
cultural Research Service. As Chief of 
the Biological Sciences Branch, Mr. 
Pentzer will supervise biological re- 
search on agricultural products and their 
market diseases, biological and physical 
yesearch on tests and samples for mea- 
suring product quality and on biological 
research on insects affecting agricultural 
products after harvest. 


IRRIGATION PUMP 


A new six inch pump for sprinkler irri- 
gation systems has been announced by 
Marlow Pumps, Division of Bell and Gos- 
sett, Ridgewood, New Jersey. The new 
unit is said to be exceptionally efficient, 
so much so in fact that it replaces five of 
the 1954 models. The new pump, desig- 
nated Model 6E6S is available with a 
choice of three new Chrysler engines. 
Powered by 68 H.P. Model IND-30A en- 
gine, the pump will supply 800 gallons 
per minute at 80 pounds per square inch 
of pressure. When supplied with the 84 
Ii.P. Model engine, performance is rated 
at 800 gallons per minute with 100 
pounds per square inch pressure. The 
largest unit, powered by the 120 H.P. 
egine, provides 950 gallons per minute 
130 pounds per square inch, according 
the manufacturer. Latter may be con- 
‘ted for further details either at Ridge- 
od, New Jersey, Morton Grove, Illinois 
Longview, Texas. 
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‘. F. Euphrat, former president of the 
 vifie Can Co., San Francisco, Calif., 
nh v a unit of the National Can Co., has 
©. anized the Euphrat Securities Co. to 
e) -age in the securities business. His 
sc.s, Edward F. and Jack S. Euphrat, 
al continuing in the can manufacturing 
bi iness but are also interested in the 
ne y securities firm. 
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MACHiNeRy CHEMing: Vig 


OF NIAGARA DUSTS 


Niagara leaves nothing to chance when formulating insecticides 
and fungicides. Only the best quality active ingredients are used. 
These are blended by a special milling process with the highest 
grade inerts. The milling operation is done in small batches. A 
numbered sample from each and every batch is rushed to the 
laboratory. Here the sample is carefully analyzed to assure that 
all chemical and physical standards are met—for your protection! 
Then and then only is the batch bagged and labels stamped with 
the laboratory control number. 

There’s crop safety in these numbers and economy, too. You'll 
find Niagara dusts always flow freely and cover the crop with a 
minimum of pounds per acre while giving maximum protection. 


LS 
RAY MATERIA’ 
SOURCE FOR ALL THESE pust AND SP 
yiphur 


* Reg. U.S. Pat. Off. 
lagara .. INSECTICIDES AND FUNGICIDES 


Niagara Chemical Division 
FOOD MACHINERY AND CHEMICAL CORPORATION 


Middleport, N. Y., Richmond, Calif., Jacksonville, Fla., Tampa, Fla., Pompano, 
Fla., Wyoming, lll., New Orleans, La., Ayer, Mass., Harlingen, Tex., Pecos, Tex., 
Yakima, Wash. Subsidiary: Pine Bluff Chemical Co., Pine Bluff, Ark. Canadian 
Associate: NIAGARA BRAND SPRAY CO., LTD., Burlington, Ontario. 


yo 
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PACKAGING 


With the emphasis on packaging existing today, corrugated 
and solid fibre containers of every style and description are 
being used for every conceivable product. Nearly every third 
one, however, contains a food product, according to the Fibre 
Box Association which featured an exhibit during its annual 
Spring Meeting in Chicago last month. Two packages shown 
here are the luxury type specially designed to convey the im- 
pression of luxury in food gift packages, a development that 
has proven profitable for a number of quality packers, of both 
staples and specialties. Shown left is a treasure chest, a one- 
piece, die-cut assembly made without staples, tape or glue, 
developed by Hinde and Dauch for Smile Pak Incorporated. 


This package is a special corrugated gift box being used by 
the Hawaiian Fruit Preserving Company for its exotic tropical 
preserves. Each box accommodates four jars. Double thickness 
dividers and triple thickness box ends guard the jars against 
breakage in transit. Simplicity of construction makes the boxes 
especially easy to assemble and pack. This is another Hinde 
and Dauch development. 


There’s a new fashion too in standard canned foods cases as 
canners move for maximum merchandising effects and distribu- 
tors demand quick and positive identification for proper inven- 
tory control. Printing of canned food cases not only promotes 
use, but eliminates the complaint of “out of stock” through 
ready inventory control. Case illustrated was prepared by the 
Art Department of Gibraltar Corrugated Paper Company of 
North Bergen, New Jersey. Pinted in red and black with gloss 
inks, it quickly identifies the product. 
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Estimated Veterans Administration 
Requirements From 1955 Pack 


(Announced April 22, 1955) 


Description Grade Can Size Cases 
CANNED Fruits & JUICES 
A #10 15,000 
Apricots, Halved, Unpeeled, Water Pack.............. B #303 4175 
Apricots, Halved, Unpeeled, Heavy Syrup............ B #10 12,500 
Apricots, Halved, Peeled or Unpeeled, Solid 

Pack—No added water or SYPrup.......cccccecceeee D #10 3,500 
Blueberries, Native or Cultivated, Water Pack. C #10 6,000 
Cherries, Lt. Swt., Unpitted, Water Pack.. B #303 4,175 
Cherries, Lt. Swt., Unpitted, Heavy Syrup.......... B #10 10,000 
Figs, Kadota, Water Pack... B #3038 2,100 
Figs, Kadota, Heavy Syrup.........cccccscssssssscscssssssseees B #10 10,000 
Fruit Cocktail, Heavy Syrup...........ccccccscsccscecsseseee B #10 16,000 
Grapefruit, Light Syrup B 2 10,425 
Grapes, Thompson's Seedless Fancy #10 2,500 
Juice, Grape, Concord, A #10 10,000 
Juice, A 16-02. 30,000 
Peaches, Yellow Clingstone, Halver, Water Pack B £303 5,925 
Peaches, Yellow Clingstone, Halved, Heavy Syrup B #10 26,700 
Peaches. Yellow Clingstone, Halved or Quartered, 

Solid Pack—-without water or syrup................ D #10 4,500 
Pears, Bartlett, Halved, Water Pack.................. B #303 4,500 
Pears, Bartlett, Halved, Syrup Pack.............ccc B #10 25,000 
Pineapple, Slices (Whole), Medium, Water 

A 2 2,925 
Pineapple, Slices (Whole), Medium, Extra 

Heavy Syrup \ 10 10,000 
Pineapple, Crushed, Heavy Pack, Sweetened 

Extra Heavy ....... A #10 6,000 
Pineapple, Tidbits, Extra Heavy Syrup................ A #10 7,500 
Pineapple Juice A #10 40,000 
Plums, Purple, Fresh, Water Pack........ #303 2.500 
Plums, Purple, Fresh, Heavy Syrup B #10 6,000 
Plums, Green Gage or Yellow Ege, Heavy Syrup B #10 2,000 
Sauce, Cranberry, Jellied or Strained... A #10 2,080 
CANNED VEGETABLES 
Beans, Lima, Tiny, Small, Medium and/or Large B #10 14,00) 
Beans, Dried, Rezular Process, Red, in brine... A #10 5,000 
Beans, Green, Cut (4 Round Sizes 2, 

', 4, 5 and/or 6, or Flat— Sizes 3. 4 and/or 5) B 10 40,00) 
Beets, Sliced, Medium A #10 20,00) 
Corm, Cees. #10 13,400 
Corn, Whole Grain, Golden... #10 20,000 
Juice, Vegetable Cocktail 46-07. 7,509 
Mv-hrooms, White, Stems and Cc 16-02. 3,500 
Pes, Sweet, Sieve 3, 4, or 5 or any combina- 

Po toes, Sweet, Whole and Pieces in Light 

A #2% 13,350 
B #10 50,000 
Tomato: A #10 24,700 
CA. Fisu 
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TOMATO 
HAMPERS 


5/8 Tomato Field Hamper 


Our 5/8 Tomato Field Hampers 
are made of selected hardwoods 
for added durability and long 
life. Supplied with Plastex or 
Cellu-san treatment if desired. 


Write or phone for full information 


Planters Manufacturing Company, Inc. 
| Portsmouth Phone EXport 7-0744 Virginia 


CANNING 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CONSISTOMETERS, 
AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY 


WESTMINSTER MD 


“ 
~ 
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Miss Vivian Armstrong, assistant sec- 
retary and personnel director of the Cali- 
fornia Packing Corporation, San Fran- 
cisco, Calif., was elected first vice-presi- 
dent of the International Association of 
Personnel Women at the annual confer- 
ence held in St. Louis, Mo., late in April. 

Directors of the Dole Hawaiian Pine- 
apple Co. have declared a dividend of 20 
cents per share on stock outstanding for 
the fourth quarter of the 1954-55 fiscal 
year. This concern has approximately 
5,600 stockholders. 


A three-alarm fire struck famous can- 
nery Row in Monterey, Calif., April 30, 
causing damage estimated at $100,000. A 
large warehouse was destroyed, along 
with valuable fishing nets in storage. 
Most of the fish canneries in Monterey 
have been closed in recent years, owing 
to the disappearance of sardines in the 
Monterey Bay area. 


M. W. Dickelman, Lansing B. Warner 
representative in the Central New York 
State territory for the past several years 
has been transferred to the Western 
Ohio and Northern Indiana territory to 
replace D. C. Gibney, resigned. 


Don B. Ingersoll has joined the East 
Pembroke Canning Corporation, East 
Pembroke, New York, as Vice-President 
in Charge of Production, according to an 
announcement by Benson B. Newburg, 
President. Mr. Ingersoll comes to East 
Pembroke with more than 25 years of 
experience with the Halstead Canning 
Company, Inc., of Cortland, New York, 
most recently as Vice-President and 
Treasurer, handling the production end 
of the business and other duties. Appont- 
ment was effective May 1. 


The Salt Institute of Chicago is cur- 
rently distributing reprints of a warning 
issued by the Illinois State Medical 
Society against self-imposed low-salt 
diets. The statement points out that low 
sodium diets without medical direction 
are dangerous to life and health and 
that the practice is largely futile since 
little or no fatty tissue is lost. It empha- 
sizes that the only persons who might 
be benefited by such a diet are those 
seriously ill of heart or kidney disease 
and who therefore should be under the 
constant care of a physician. 
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Eight four-year college scholarships 
were awarded this year by American Can 
Company, making a total of 23 awarded 
- since the firm inaugurated its program 


in 1953. Award certificates were pre- 
sented in April to eight children of em- 
ployees in Canco’s four geographical di- 
visions. Candidates for scholarships 
must be sons or daughters of can com- 
pany employees with at least five years 
accredited service with the firm. Also 
eligible for scholarships are employees 
under 23 years of age who have worked 
for the can manufacturing firm one year 
or more. In addition to the tuition, 
Canco makes a contribution of $500 a 
year to the selected institution for each 
student enrolled under the scholarship 
program. 


The semi-annual meeting of the Glass 
Container Manufacturers Institute, Inc., 
an association of seventy-eight manufac- 
turers of glass containers, metal and 
moulded closures, and supply industries, 
will be held at The Greenbrier, White 
Sulphur Springs, West Virginia, from 
Monday, May 9th, through Wednesday, 
the 11th, according to Victor L. Hall, the 
Institute’s general manager. 


R. D. Cleaves has been appointed Pro- 
duct Sales Manager of Meat and Non- 
Processed food cans for Continental Can 
Company, it has been announced by W. 
K. Neuman, General Manager of Sales, 
Metal Division. He replaces C. W. Mac- 
Arthur who has been appointed Wash- 
ington, D. C., representative for Conti- 
nental Can. Mr. Cleaves was formerly 
Assistant District Sales Manager of the 
New York District of Continental’s Metal 
Division. 


J. M. Seaman has been appointed as- 
sistant production manager for the Birds 
Eye Division of General Foods, it was 
announced by F. J. Otterbein, GF vice 
president and general manager of Birds 
Eye. Mr. Seaman joined GF in 1945 in 
the Birds Eye western production region 
with headquarters in Hillsboro, Oregon. 
In 1949 he transferred to Rochester 
N. Y., as manager of the eastern produc- 
tion region and served in this capacity 
until his present appointment. He will 
now be located at the company’s general 
offices in White Plains. Prior to joining 
GF, Mr. Seaman for twenty years was 
production manager for Bozeman Can- 
ning Company at Mt, Vernon, Wash. 


Fred C. Heinz, vice president of H. J. 
Heinz Company, has been elected a direc- 
tor of the United States Chamber of 
Commerce for a two-year term. Mr. 
Heinz, a native Pittsburgher, has been 
associated with the Heinz Company 
since 1917. For many years he was active 
in various manufacturing phases of the 
firm’s operations. He became assistant 
to the president in 1942 and in 1951 was 
elected a vice president in charge of in- 
dustry relations. Nationally prominent 
in the food industry, Mr. Heinz was 
president of the National Canners Asso- 
ciation in 1952 and has been a leader in 
a number of the Association’s industry- 
wide undertakings. He is a director of 
the Pittsburgh Chamber of Commerce 
and has been affiliated with many civic 
activities. He served as chairman of the 
National Canners Association fund rais- 
ing committee for the Association’s new 
research laboratories at Washington, 
D. C., and Berkeley, California. He also 
served as a member of the Canners’ War 
Mobilization Committee. 


The Hood River Apple Growers Asso- 
ciation, Hood River, Oregon, has become 
a member of the Processed Apples Insti- 
tute, according to an announcement by 
Elmer J. Yoder, PAI President. Mr. 
Yoder says that most of the leading 
apple processors across the nation are 
now members. Nicholas Trebin, manager, 
Sales and Market Development for Hood 
River paid tribute to the Institute for 
“acquainting consumers with the versa- 
tility, convenience and economy of apple 
products.” “PAI,” he said, “has increased 
demand and strengthened the position 
of the commodity in the food line.” 


IN MEMORIAM 


George Y. Bonus, for many years in 
executive of Libby, McNeill and Libly, 
died at Coral Gables, Florida, on April 
16, following a heart attack. Mr. Bons 
had been in ill health since last summ.r. 
He began his association with Libby in 
1918 at Blue Island, Illinois, was trais- 
ferred to Libby’s Chicago office in 1935 
to do mechanical engineering work. in 
1947 he was made Manager of the Lib y 
Plant at Walworth, Wisconsin, and «p- 
erated that plant for 2 years until it 
was closed. Following that he wis 
assigned to agricultural engineering in 
Libby’s field operations, a position ie 
held until his last illness. 
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USDA has issued grade standards for 
frozen concentrate for limeade. Stand- 
rds apply to a frozen product composed 
»rimarily of lime juice and sugar which, 
when diluted with a specified volume of 
water, will produce limeade. The prod- 
ict, developed and introduced by the lime 
industry only a few years ago, has been 
well accepted. Standards become effective 
on publication in the Federal Register 
nm April 26, They are similar to those 
proposed by USDA on August 31, 1954. 


Lawrence Lynn, Irvin R. Chandler, 
Salahm Loutfi and Alexander Apostolina, 
recently received appointments to the 
Central Laboratories of General Foods 
at White Plains, New York, according to 
an announcement by laboratories man- 
ager Harvey Murer. 


Horix Manufacturing Company of 
Pittsburgh has issued a new bulletin on 
auxiliary equipment for handling bottles 
and jars and cans. These units have been 
designed and built so that they can be 
used not only with Horix fillers but with 
other machines in the production line. 
Copy of the bulletin may be obtained by 
writing the firm at Corliss Station, 
Pittsburgh 4. Bulletin is numbered 157. 


Continental Can Company directors on 
April 26 declared a regular quarterly 
dividend of 75c a share on the common 
stock, payable June 15, 1955, to stock- 
holders of record May 25, 1955. Board 
also declared a regular quarterly divi- 
dend on the $3.75 cumulative preferred 
stock of 93%¢ a share, payable July 1, 
1955, to stockholders of record June 15, 
1955. All officers of the company were 
re-elected. 


Net sales of Hunt Foods, Inc., of $19,- 
110,000 for the first four months of fiscal 
year 1955 were up 8 percent over net 
sales for the same period last year and 
unit sales volume was up slightly less 
than that because of higher prices. Ed- 
ward Mittelman, financial Vice Presi- 
dent, explained that the Company’s in- 
ventories are down substantially from 
he beginning of the year and are 20 per- 

cent lower than at the same time last 
ear. Hunt has withdrawn from the 
iarket on important sizes of canned 
eaches, he said, and is running low on 
everal other items including tomato 
roducts. He indicated that the Com- 
any’s pack for 1955 will be higher than 
st year and that this will probably be 
ue for the industry as a whole. 


Hoffmann-La Roche, Ine., Bulk Vita- 
in Division, has announced a reduction 
om $500 to $400 per kilo to manufac- 
‘rers for beta carotene, a form of Vita- 
‘n A. Reduction, says Paul J. Cardinal, 
‘ce-President, is due to the development 
‘" a new process which makes possible 
mmercial scale production of a practi- 
cally pure crystalline beta carotene. 
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Tomato-disease control 
is simplest... surest 
with Du Pont 


MANZATE 


Maneb Fungicide 


The nearest perfect tomato 
fungicide yet discovered! 


**Manzate’’ controls all the major fungus diseases . . . early and late 
blight, anthracnose, gray leaf spot and septoria leaf spot. Simplifies 
disease control . . .“‘Manzate” does the job straight through the season. 
It is mild on plants . . . permits maximum growth of healthy, vigorous 


vines and fruit. ‘‘Manzate”’ is a wettable powder, ready to mix with 
water .. . every tankful uniform. Compatible with commonly used 
insecticides. 


For bigger yields 
of No. 1 tomatoes... 


Use ‘“‘Manzate”’ early —after appearance 
of first cluster buds. 

e Spray “‘Manzate”’ often—at 7-day inter- 

vals . . . the additional sprays pay off in 

more tons of No. 1 tomatoes. 


e Protect against defoliation diseases with 
‘‘Manzate.”’ When leaves are lost, expo- 
sure to sun means softer, poorer col- 
ored fruit and greater susceptibility to 
anthracnose. 


On all chemicals always follow directions for appli- 
cation. Where warning or caution statements on use 
of product are given, read them carefully. 


y. Pat. OFF 


Better Things for Batter Living . 


. .through Chemistry 


13 


an 


ene: blend in canned 
Me milk and 2 


2 4 on. each) OF 
Vienne sausages 
drained and 
Cook onion, i 
shortening 5 minutes. Ad pINEAPPLE- 
ingot peeling) — utes. Add stirs he 
get your shrimp 
1% cup butter OF margarine 
wn firmly packed 


poTAcE 
AUX SHRIMP 


roughly butter: s 
salt; blend eps 
and Pp 


Cream th 
vanilla and 


eas 
quickly 


cup: Ad 


makes the right sh 


makes tt possible to pac 
without affec ting its delicate flavor. 
After dinner. coffee, of course—the 
{ull-flavor coffee that come 
cans. 


They serve 
that vary sligt 


N 
MING TRADE 
ay 9, 1955 


eet 
e 
upper New Orleans-St le © 
start with today's finest-ever canned foods! 
now how 10 put together dishes SAUSAGE cream-styl a. te 
: that tickle the taste buds! tablespoon? melted butter © tx 
Fortunately, You can duplicate many 1 can (80%) tomato sauce yse a full can of food, cover and keep the 4 
oft ihe meal show? teaspoon® chili powder remainder in the refrigerator right in the 
her teaspooP suger can. It's safe—and i's sensible! 4 ‘ 
vant sauce that's ty of the fine serving liquid. Cook 2 becom, pour into chilled pastry chell. Bake 
chopped: saucepar until crisp: mod. oven (350°) L hour, oF until firm. J 
seasoning tradition of the Bayou coun: pinach liquids 1 tablespoon ed 
Sausages are one of more than 130 onion, teaspoon vinegars BEER COFFEE 4 7 3 
to reduce liquid to ebow For greatest conveniences get your beer F 
= yee epinachs tose Jightly; hest quickly. orale in chillin 4 ¥ 
: acting baking powder and teaspoor tly from those given here. ¢ : 
” Jf it comes in Canco Can—it comes to you at HS best! 


Here for the busy homemaker, your customer . . . 
Canco presents Supper, New Orleans-Style. 


This Canco ad in full color and on two pages in the 
May issues of Good Housekeeping and McCall’s will be 
directed to an estimated audience of over 15,000,000 
people. 


Style 


r, New 


Su p pe 


wots 
age ae Quick, easy recipes will show homemakers how to 
, ~~ ou prepare every dish in this tasty regional meal by using 


a wide variety of canned foods. And at the store, 
shopping for the ingredients of this low-cost and 
interesting meal, the housewife buys your canned 
foods and beverages. 


There’s money to be made here! Check your retail 
outlets and make sure that your brands are featured 
. .. priced attractively and displayed prominently. 

Supper, New Orleans-Style continues Canco’s 1955 
campaign of double service ... service to the American 
housewife, your customer . . . service to you, our 
customers. Through this unique campaign, Canco 
actually creates a buying urge . . . helps build the 
prestige of all canned foods and beverages. The profits 
belong to you! 


si 


Go first to the people who are first! 


FREE! 


Mats or photographs for newspaper advertising .. . 


fo help YOU get YOUR brand featured in food retailers’ news- 
paper ads, Canco has mats for the main illustration of this New 
(Orleans Supper ad (2 col. x 65 screen) for any tie-in program you 

ty work out with your retailers. A mat or photograph will be 
sent FREE direct to any retailer planning such a promotion. 
' equests should be addressed to: American Can Company, Sales 


’-omotion Division, 100 Park Avenue, New York 17, New York. 


Ni) AMERIC AN C AN COMPANY New York, Chicago, San Francisco 
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CANNED FOODS MOVEMENT ON THE RISE 


Last Friday’s rleease by the Bureau of 
Census showing distributor stocks of 
canned foods as of April 1, at approxi- 
mately the same level as April 1, 1954, 
confirms trade reports of increased con- 
sumption of canned foods this season 
wherever the supply permits. The com- 
plete picture on 17 important fruit and 
vegetable items is shown in the table on 
this page. 


In its “National Food Situation” re- 
leased Monday of this week, the Agricul- 
tural Marketing Service predicts con- 
tinued increased movement of both 
canned and frozen fruits, vegetables, and 
juices because of a shortage of market 
fruits and early fresh vegetables due to 
frost damage. Here is the report as it 
pertains to processed fruits and vege- 
tables: 


FRUIT — “Although stocks of  pro- 
cessed fruits for use during late spring 
and early summer are about as large as 
last spring, supplies of fresh fruit have 


been cut by the severe freeze damage to 


‘early-season fruits in late March and 


early April. During recent months, retail 
prices for various important fresh and 
processed fruits have tended to average 
a little under a year earlier. But with 
reduced supplies of early-season fresh 
fruits, prices of such fruits can be ex- 
pected to run higher than in 1954. Prices 
for some processed fruits also may in- 
crease. 


“Supplies of early-season deciduous 
fruits coming from the South Central 
and Southeastern States will be quite 
short this year as a result of record- 
breaking low temperatures in late March. 
This will include reduced supplies of 
fresh strawberries in May and very few 
peaches and apples for fresh market 
from these States in June and July. The 
same freezes severely damaged other 
fruits in these States, such as plums, 
pears, cherries, and grapes, thus curtail- 
ing supplies of fruits that are used 
mainly for home consumption and local 


CANNED FOODS STOCKS AND MOVEMENT 


Thousands of Actual Cases 


Indicated Total 


April 1 April 1 April l Movement to 
Dist. Stocks Canner Stocks Combined Stocks Season Supply April l 
1954 1955 1954 1955 1954 1955 1958-54 1954-55 1958-54 1954-55 
VEGETABLES 
Beans, G. 3,126 3,450 4,300 7,426 12,672 25,892 33,670 18,466 20,998 
CR: wnikitimns 4,505 4,696 13,722 18,227 20,460 42,300 45,500 24,073 25,040 
Peas ........ 1,132 3,831 8,309 5 12,441 9,627 38,729 35,098 26,288 25,471 
Tomatoes 3,143 3,583 7,323 5,059 10,466 8,642 29,038 29,265 18,572 20,623 
Tomato Catsup & 
Chili Sauce .......... 1,876 2, 11,514 8.255 13,390 10,402 30,707 31,020 17,317 20,618 
Total 5 Veg..... 16,782 17,707 45,168 44,096 61,950 61,803 166,666 174,553 104,716 112,750 
FRUITS 
Applesauce _.............. 1,327 1,381 3,220 4,547 7,783 12,240 16,682 7,693 8,899 
Apricots ane 703 642 2,090 2,793 1,491 7,232 5,390 4,489 3,899 
Ghorrtes, 627 576 707 1,334 1,097 4,294 3,643 2,960 2,546 
Fruit Cocktail 1,470 1,422 3,436 4,906 4,908 13,274 15,117 8,368 10,209 
Peaches 2 3,102 8,269 11,251 8,896 30,565 27,912 19,314 19,016 
Pears 2 1,121 2,175 3,803 4,675 9,975 11,982 6,672 7,307 
Pineapple ...........000 1,776 1,925 9,076 10,852 9,460 25,319 24,542 14,467 15,082 
Total 7 Fruits.. 10,013 10,169 28,973 38,986 38,310 102,899 105,268 63,913 66,958 
Citrus JUICES 
Citrus Blends* ........ 604 615 1,871 1,675 2,290 5,538 5,008 3,063 2,718 
Grapefruit* » Oe 1,236 3,561 4,550 5,786 10,764 10,735 6,062 4,949 
COPE scscicscnssicvasccccs 1,469 1,756 5,487 6,413 8,169 15,677 17,600 8,721 9,431 
ROD sscssiinconnsdnecwntss 2,741 2,687 17,311 12,205 14,892 41,435 35,989 21,383 21,097 
Pineapple 1,159 1,173 5,796 6,464 7,637 17,969 18,412 11,014 10,775 
Total 5 Juices.. 7,114 7,467 34,026 31,307 41,140 38,774 91,383 87,744 50,243 48,970 
Total 17 Items.. 33,909 35,343 108,167 103,544 142,076 138,887 360,948 367,565 218,872 228,678 


SOURCE: Reports of Bureau of Census, National Canners Association, Florida Canners Association, 


Canners League of California. 


Distributors August 1 stocks corn estimated (NCA). 


July 1 distributor 


stocks applesauce used. Census report shows distributor stocks of canned sauerkraut April 1, 1955—793; 
January 1, 1955—738; July 1, 1954—642. Canners stocks not available. 


* Canners stocks Florida only Basis 2’s. 
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market sale. Damage to the pecan crop 
was heavy. 


“Low temperatures in the Sacramento 
Valley of California in early April 
caused some damage to peaches (mostly 
clingstone), apricots, plums, prunes, al- 
monds, and walnuts. In other areas of 
California and in Northern States, pros- 
pects on April 1 continued favorable for 
fruits, pointing to about the usual sup- 
plies in late summer and fall. These 
cther areas of California are an impor- 
tant source of fresh market peaches for 
June and July as well as in August. Most 
cf the peaches, apricots, and various 
other fruits used for processing are 
grown in California. 


“Among fresh citrus fruits, supplies of 
oranges are expected to continue slightly 
larger this spring than last, and much 
heavier during the summer because of 
increased production of California Valen- 
cias. Retail prices for these Valencias 
are not expected to average as high as 
last summer. Although” supplies of 
grapefruit will be moderately smaller 
this spring than last, they will be suffi- 
cient for the usual needs at retail prices 
much the same as in the spring of 1954. 
Because of smaller production, supplies 
of lemons probably will be somewhat 
lighter this summer than last. In early 
months of 1955 imports of bananas con- 
tinued a little below those of a year 
earlier. 


“For late spring and early summer 
total supplies of processed fruits prob- 
ably will be about as large this year as 
in 1954. Packers’ stocks of canned apples 
and applesauce were much larger on 
March 1, 1955, than a year earlier. 
Stocks of canned pears and fruit cock- 
tail, coming from inereased 1954 packs, 
also probably were larger. But the inve- 
tory of most other items probably wis 
down some. Cold-storage stocks of frozen 
deciduous fruits and frozen orange juice 
were a little larger on April 1, 1955, than 
a year earlier. In Florida output  f 
frozen concentrated orange juice co- 
tinues to lag slightly behind a year ago, 
while production of canned orange jui:e 
is up moderately. Total stocks of canned 
orange juice held by Florida packers on 
April 2, 1955, were about 13 percert 
larger than on that date in 1954. Tot: 
supplies of dried fruits are large enough 
to maintain per capita consumption «at 
the rate of a year ago.” 
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VEGETABLES — “Less canned and 
frozen vegetables than the heavy sup- 
plies of a year ago are available for dis- 
tribution until the new packs start mov- 
ing to market in volume after midyear. 
Among the major processed vegetables 
only snap beans and sweet corn will be in 
larger supply. With supplies of most 
iresh vegetables likely to be smaller this 
spring than last, consumption of both 
canned and frozen vegetables probably 
will continue at a little higher rate than 
a year earlier at least until about mid- 
1955. Retail prices of processed vege- 
tables this spring may average a bit 
higher than earlier in the year, but are 
expected to be close to those of spring 
1954, 


“The packs of both canned and frozen 
vegetables in 1955 probably will not 
differ substantially from the volume pro- 
dueed last year, if growing conditions 
for the crop of processing vegetables are 
average. Reports to date on prospective 
plantings point to a winter and early- 
spring acreage of processing spinach 
about as large as in 1954, a moderate 
acreage increase for tomatoes, and a 
little increase for both green peas and 
beets. But these increases are moder- 
ately offset by the fairly large reductions 
in prospect for the acreage planted to 
snap beans, sweet corn and cucumbers 
for pickles, and in the acreage contracted 
for kraut cabbage. The prospective acre- 
age for these 8 crops adds up to a 3 per 
cent decline from the corresponding 
plantings last year.” 


Editor: Tomato growers are going to 
have to work fast to get the acreage in. 
(8 percent over 1954.) Latest reports 
from Georgia are that plant season will 
last only 1 week beginning May 10 due 
to the freeze. 


NORTHWEST STOCKS — Northwest 
Canners Association recently reported 
stocks of fruits and berries held in that 
area as of April 1. These on a basis of 
24/2%’s (1954 in parenthesis) are re- 
ported as follows: Apricots 4,779 (13,- 
‘11), canned dark sweet cherries 104,839 
(59,877), canned light sweet cherries 
177,899 (127,254), freestone peaches 
04,874 (335,710), pears 1,669,075 (1,- 
09,888), purple plums 1,129,426 (1,162,- 
53), blackberries 27,925 (78,225), boy- 
enberries, loganberries, youngberries 
3,422 (68,115), red raspberries 24,643 
3,492). 


Movement of the same stocks, same 
asis, June 1 to April 1 with prior year 
| parenthesis ( ) is reported as follows: 
pricots, 1954-55 not available (33,596), 
inned dark sweet Cherries 240,372 (312,- 
14), canned light sweet cherries 209,800 


229,494), freestone peaches 483,992 
189,888), pears 3,152,465 (3,342,697), 
urple plums 1,129,426 (1,162,653), 


iackberries 133,633 (n.a.), boysenber- 
es, loganberries, youngberries 91,734 
red raspberries 43,920 (n.a.). 
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NEW YORK MARKET 


Signs Of Expanding Interest — Asparagus 
Openings Decidedly Firm — Early Tomato 
Plant Supply Short—Demand For Institu- 
tional Beans—Heavy Movement Corn—Peas 
Tight — Citrus 
Fruits Extremely Firm—Fish Demand Mixed. 


Demand Disappointing — 


By “New York Stater” 


New York, N. Y., May 5, 1955 


THE SITUATION—In certain canned 
foods there are signs of expanding trade 
interest. There are also many items re- 
ceiving very little attention from buyers. 
Trade opinion is that inventory stocks 
held by various wholesalers and chain 
store outlets are not large. Despite this 
there appears to be no tendency to an- 
ticipate requirements. Part of this is 
attributed to the belief that in a number 
of instances replacements can be made 
without much trouble. The fact that 
sellers also show a willingness to offer 
at times slight concessions in order to 
move goods has the tendency to keep 
buying activity within small limits. 

Spot demand for vegetables, especially 
tomatoes, tomato products and _ peas 
shows some improvement. However, sup- 
plies of these products were small. One 
noticeable feature is the increased call 
for sweet corn. A good share of the im- 
provement is traced to the attractive 
prices. The same situation developed in 
string beans. However, for fish the call, 
while better, was not nearly as good as 
expected earlier in the season. There is 


‘also a disappointing inquiry for citrus 


juices. 


THE OUTLOOK — With new season 
prices commencing to appear, the trade 
is studying the possible reaction to them 
from the usual buying channels. The 
latest to come on the market is aspara- 
gus. Schedules are very firm, reflecting 
the increase in production costs. Cali- 
fornia advices hint that the carryover of 
major fruit packs this year will be the 
smallest in many seasons. Another tight 
supply season is seen for fish, as well as 
high prices, with the possible exception 
of tuna. Here there is also a tendency to 
wait and see what buyers will do. 


ASPARAGUS—tThe few price sched- 
ules coming on the market are decidedly 
firm. They reflected higher production 
costs, especially on the raw product. One 
New Jersey canner named a tentative 
price level f.o.b. cannery, on all green 
300 glass spears at $5.00 and tins at 
$4.00, with cuts held at $2.65 and Buffet 
cuts $1.75 per doz. The Mid-West sched- 
ule included 300s, all green spears at 
$4.50, cut pienies, No. 1 tin at $2.32% 
and No. 2 tall tin spears under a fea- 
tured brand at $6.25, ex-car New York, 
per doz. 


Another Mid-West asparagus canner 
quoted the 1955 schedule as follows, 
basis all green fancy per doz, f.o.b. ship- 
ping point. Whole spears, 211s, $3.30, 
300s blended whole spears $3.80, whole 
large spears 300s $3.95, 8 oz. cut spears 
$1.60, cut spears 1s $1.821%, cut spears 
300, $2.30, 10s cut spears $15.75, center 
cuts 300s $1.75 and 10s $11.00. 


TOMATOES—Some quotations appear- 
ing in this market are at $1.25 per doz. 
for 303s, standard f.o.b. cannery. This 
compared with $1.2715 a few weeks ago 
and $1.30 less than a month previous. 
Actually the supply situation has not 
improved, but apparently there continues 
to be some canners moving toward dis- 
posing of whatever stocks they have be- 
fore the new season begins. Others are 
unwilling to meet these prices. For 1s 
the market was 90¢ at the low point for 
standards and $2.20 for 214s, while 10s 
were quoted at $8.00 f.o.b. Maryland 
shipping point. 

Some Eastern canners are receiving 
tomato plants from extreme southern 
sections of Georgia and parts of Florida. 
The total is not sufficient to assure can- 
ners in that area of an early season pro- 
duction. The cost of the plants average 
well above a year ago. Canners are un- 
willing to rush into the market allowing 
growers selling to the green wrap mar- 
ket to get the play. The impression 
among processors is that the price will 
ease as soon as this call is met. A 
smaller and much later pack than normal 
appears likely now. 


SNAP BEANS—There is quite an in- 
stitutional demand for 10s, with the re- 
sult that stocks are moving over to the 
short side and with this trend the price 
position is steadier. There is also a 
slightly better interest in the market for 
shelf sizes and many feel that in the 
Eastern marketing area there will not be 
the surplus stocks anticipated earlier in 
the season when the current fiscal mar- 
keting year comes to an end. For stand- 
ard cut ungraded beans sellers asked up 
to $1.10 per doz. f.o.b. cannery, while 
$1.05-$1.15 per doz. was asked f.o.b. 
Michigan or Wisconsin cannery. 


CORN—Quite a heavy movement is 
noted in this item and there are many 
trade interests who anticipate a small 
earryover. Only a short while ago an 
exceptionally heavy stock was held cer- 
tain to be moved into the new packing 
year. The price has been quite low for 
some time and many buyers apparently 
have substituted this vegetable for other 
packs where the prices were considered 
too high. There is now a shortage of 
institutional sizes in this market. There 
continued to be offerings of standard 
whole kernel golden 303s, around $1.00 
per doz., f.o.b. Maryland shipping point. 
The same price was asked for cream 
style. 
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PEAS—tThis is one of the really tight 
supply positions. Consumers have been 
absorbing offerings in a general way and 
probably the feature has been that as 
stocks decreased most canners main- 
tained their schedules, instead of asking 
advances. Here also institutional sizes 
are now on the short side, but despite 
this the demand remains broad. Stand- 
ard Alaskas 4 sieves were quoted at 
$1.20 for 303s, f.o.b., while extra stand- 
ard ungraded sweets held at $1.30, also 
for 303s, f.o.b. 


CITRUS JUICES—tThere is unsettle- 
ment in this market as a result of the 
disappointing demand to date. Usually 
at this season of the year there begins 
to develop important buying trends as 
consumers seek to increase their stocks 
to meet the late Spring and Summer re- 
quirements. This year, there is a con- 
spicuous absence of any such trends and 
nervousness is beginning to appear in 
many sales quarters. On top of this there 
are also indications that sellers are 
pressing for sales. 

Leading Florida canners offered for 
prompt shipment on the following basis: 
Orange juice 2s at $1.07% to $1.12, 46 
oz. $2.40 to $2.45, while Valencia orange 
juice 2s was quoted at $1.20 to $1.25 and 
46 oz. at $2.60 to $2.75. Blended juice 
was 971% to $1.00 for 2s and 46 oz. $2.10 
to $2.15. Grapefruit juice 2s was 82% to 
85 cents and 46 oz. from $1.80 to $1.85. 
All were sweetened and unsweetened, per 
doz. f.o.b. cannery. 

Fancy grapefruit juice segments in 
heavy syrup was quoted at $1.27% to 
$1.3214, broken at $1.20 to $1.25, fancy 
citrus salad at $2.00 9d choice at $1.85, 
per doz. f.o.b. cannery. Stocks of many 
segments are very heavy. 


CALIFORNIA FRUITS —With few 
exceptions, the general tone to the mar- 
ket was one of extreme firmness. There 
was again another spell of bad weather 
in the important production sections of 
that State with heavy rains and low tem- 
peratures the main factors. However, so 
far no damage of note is reported, al- 
though it is felt that the quality of apri- 
cots and cherries in certain regions may 
be lowered. So far, the crop outlook for 
apricots, despite the bad weather, prom- 
ises to be for a fairly heavy canning 
tonnage as compared with last year, but 
peaches and many other fruits will drop 
well below previous seasons. There are 
not enough offerings coming on the mar- 
ket from spot quarters to really establish 
a representative price schedule. 


CANNED FISH—For some packs, the 
demand is better. However, where the 
call was expected to gain, especially for 
tuna, which is a decidedly attractive fish 
for salads during the late Spring and 
Summer months, it has been dragging. 
Many attributed the move to the poor 
weather that has prevailed to date. 


MAINE SARDINES — No new pack 
prices have been set for this pack as yet. 
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However, there are offerings on a fairly 
liberal scale from consigned 1954 pack 
stocks on the basis of $6.50 per case 
Maine for keyless quarters. Up to a 
short while ago most sellers were main- 
taining a schedule of $7.00 per case for 
this pack. A moderate demand exists, 
but apparently the supply position is 
sufficient to cover all needs. One seller 
pointed out that there was no need of 
buyers to worry as regards supplies be- 
fore new packing. Officially the 1955 
packing season has opened, but it may 
be the end of the current month before 
any processing of importance develops. 


CHICAGO MARKET 


Improved Trading Tempo— One Packer 
Opens Asparagus—Standard Corn Offerings 
Drying Up—Tomato And Product Offerings 
Spotty—Peas Cleaning Up Nicely—Peaches 
And Cocktail On Every Buyers Wanted List 
— Northwest Fruits Steady — Applesauce 
Movement Pleasing—Shortages In Pineapple 
—Salmon Cleanup Indicated. 


By “Midwest” 


Chicago, Ill., May 5, 1955 


THE SITUATION—This week found 
an improvement in the trading tempo as 
the trade generally were showing in- 
creasing interest in canned foods. How- 
ever, business was not as good as it 
might have been because many of the 
items in demand are non-existant or very 
close to it. As always, when merchan- 
dise gets short or is not available, the 
demand increases out of proportion to 
actual needs and the present time is no 
exception. Cling peaches and fruit cock- 
tail are on every buyer’s short list and 
the demand is heavy with just about 
nothing offered. A few sales were re- 
ported on halves Clings in tens and a 
little choice cocktail in the same size but 
shelf sizes are a thing of the past. Cat- 
sup is gone as is puree and but a few 
tomatoes are left unsold in the hands of 
local canners. Tomato paste in tens is 
another important item here which can- 
not be found. A seller with the above 
goods to sell could have a hey day here 
and when major canned foods items such 
as these are not available, it makes a 
difference in the amount of business 
passing. Pricewise the market is strong 
to steady and from all indications such a 
condition will prevail for some time to 
come. 


ASPARAGUS—The 1955 pack of as- 
paragus should get under way for local 
canners very shortly and the trade here 
will be ready to buy when the new pack 
is available. So far, new prices are not 
quoted generally but at least one impor- 
tant factor has issued opening prices on 
the basis of $16.00 for tens, $2.35 for No. 
300s, $1.82% for picnics and $1.62% for 


eight ounce. These prices are for the all 
green variety and carry an early ship- 
ping discount of 25¢ on tens, 5¢ on No. 
300s and 2%c on the latter two sizes. 
It’s a little too early to report the trade’s 
reaction to these prices. 


CORN—Buyers are showing more will- 
ingness to step in and buy standard corn 
at $1.00 and it certainly appears they 
cannot make a mistake at this price. 
Offerings of this grade are beginning to 
dry up and that is always a signal for 
the trade to get on the bandwagon. The 
heavy surplus of fancy grade is the 
headache that holds down the price on 
lower grades as prices still range from 
$1.15 to $1.20 for both cream style and 
whole kernel. Tens cream style are sell- 
ing at $7.75 for fancy, $7.00 for extra 
standard and $6.50 for standard with not 
much left to sell as far as the latter item 
is concerned. 


TOMATOES—Extra standard 303s are 
offered from local canners at $1.55 to 
$1.60 and a few tens are still kicking 
around at $9.00 and that just about tells 
the story on tomatoes. A few standards 
are offered out of the East on the basis 
of $1.27% for 303s and some Florida 
offerings are available at slightly less 
money. Tomato products, with the excep- 
tion of juice, are offered only in shirt tail 
lots with prices depending entirely on 
the seller. Juice can still be bought at 
$2.35 for 46 oz. and $1.20 for 2s with 
sales not what they should be. 


PEAS—New pack Alaska peas will be 
going into cans in Wisconsin next month 
and standards will find a ready home 
here as nothing is offered out of that 
area and hasn’t been for the past month. 
The old pack appears to be cleaning up 
very nicely at prices which are firm. The 
trade are buying extra standards and 
fancy grade and are apparently happy to 
get the assortment they need. Fancy 
three sieve Alaskas are bringing $1.65 
for 303s and $9.25 for tens with othe: 
sizes and grades in proportion. 


CALIFORNIA FRUITS — Looking at 
the situation here it seems fruit cocktai! 
cleaned up all of a sudden and while sta- 
tistics still indicate a fair supply on the 
coast, the independent canner has little 
or nothing to offer. Every distributo: 
here could use additional supplies but 
with the exception of choice tens at 
$12.25, nothing is offered. Cling peaches 
are in the same category and if canner: 
have anything left to offer Chicago i: 
one of the places being by passed. The 
demand is extremely heavy but the busi. 
ness passing amounts to very little. A 
few cots are offered but they are not the 
kind or variety the trade are trying to 
buy. All of this makes for a strong mar- 
ket which is exactly what exists. 


NORTHWEST FRUITS — Canners in 
this’ area have pears, berries, cherries 
and plums to sell but they don’t appea) 
worried about their ability to move un- 
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old stocks at current prices in view of 
the general strength of the fruit mar- 
ket. Pears appear ample but most can- 
ners do not have a full assortment to 
offer which is causing a considerable 
amount of shoping. Prices are firm at 
33.50 for 2% choice with 303s at $2.20 
and tens at $12.25 to $12.65 and sales 
are better now than they were up to this 
point last year. 


APPLESAUCE — It seems every dis- 
ivibutor has sold more applesauce this 
year than they did last season and it 
may be much lower prices have had an 
effect although the total consumption of 
sauce seems to grow each year. Fancy 
New York sauce is quoted at $1.40 to 
$1.45 for 303s and $7.50 to $8.00 for tens 
and some canners are sold up completely. 


PINEAPPLE — The trade are begin- 
ning to run into trouble getting full as- 
sortments of Hawaiian pineapple con- 
firmed these days as the industry has 
reached a point where certain items are 
really on the short side. In fact, one of 
the largest canners has withdrawn here 
on all sizes of sliced apparently until the 
new pack is ready in June. Crop reports 
from the Islands are good with indica- 
tion an excellent pack is in the making. 


SALMON—Outside of a few moderate 
lots of chums which are listed at $17.00, 
there are no talls of any kind offered for 
shipment from the Coast. Halves are in 
better position although recent export 
sales and heavier than usual movement 
to domestic buyers has cut into unsold 
stocks. Puget Sound halves are listed at 
$16.50, Alaska reds at $16.00, Cohoes at 
$14.50, pinks at $14.00 and chums at 
$9.50. However, it appears small unsold 
stocks will be sold before the new pack 
is ready. 


CALIFORNIA MARKET 


Unsettled Weather Hardens Market—High 
Grower Prices For Asparagus—April Cock- 
tail Business Heavy—Elbertas Moving Well 
-—Larger Applesauce Pack Planned—Good 
Crop Of Apricots Expected—Calif. Pickles 
Gain Favor—Spinach Canning Still Under- 
way—Fishermen Accept Reduced Price For 
Tuna — Salmon Movement Continues Good. 


By “Berkeley” 


Berkeley, Calif., May 5, 1955 


THE WEATHER—Unsettled weather 
s still the rule in California, with snow 
\ unexpected areas, and some crops in 
‘hich canners are directly interested are 
howing the effects of adverse growing 
onditions. The reports of crop agencies 
idicate that in many lines lighter out- 
uts are to be expected. The harvesting 
f some early crops.is being delayed and 
ining is being delayed. Growers are 
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asking more from some items in fruits 
and vegetables and prices on new packs 
promise to be materially higher. Buying 
has been active the past three weeks and 
a lot of minimum prices have disap- 
peared, with distress holdings almost 
negligible. 


ASPARAGUS — The month of May 
was expected to be ushered in by the 
naming of opening prices on asparagus, 
but poor weather conditions and the de- 
mand of growers for higher prices than 
canners had planned to pay have com- 
bined to postpone the bringing out of 
new lists. Canners had hoped to get 
asparagus for 12 cents to 13% cents a 
pound, and contracted for some at these 
prices, but some unconfirmed reports 
have been making the rounds of con- 
tracts at 17 cents. It is expected that 
canning operations can be speeded up 
somewhat during the present week and 
that opening lists can be announced 
within a few days. 


COCKTAIL—A lot of business devel- 
oped on fruit cocktail during the last 
two weeks of April and buyers are find- 
ing little left for private labels. The 
recent release of figures by the Canners 
League of California indicated that the 
end of March unsold holdings of this 
item in the hands of canners were larger 
than a year earlier. A month of steady 
business has greatly altered the supply, 
according to trade leaders. 


ELBERTAS — The movement of El- 
berta peaches has been greatly speeded 
during the month by the reports of dam- 
age to the peach crop in Georgia and 
other Southern States, and to damage to 
fruit crops in some districts in Cali- 
fornia. Some California canners whose 
lists had been rather low have revised 
these and fancy Elbertas are now quoted 
quite generally at $2.20 for No. 303 
halves or sliced, $3.35 for No. 2%s and 
$12.00 for No. 10s. Little fruit in the 
choice grade is available. 


APPLESAUCE—Canners are prepar- 
ing to make a large pack of applesauce 
in 1955, although it is much too early to 
make accurate crop estimates. Inven- 
tories in first hands are either very low 
or are made up largely of goods that 
have been purchased but not delivered. 
Despite the large pack, inventories are 
estimated at but 6 percent larger than a 
year ago. One or two canners who have 
been featuring No. 303 choice at $1.30 
have withdrawn this item. 


APRICOTS — The manner in which 
canned apricots have moved off in the 
crop year coming to a close has been 
very gratifying to the trade. Holdings in 
first hands a month ago were 630,393 
cases, while a year earlier they were 
almost a million cases larger. A good 
crop seems likely this year, the damage 
by frost to date having been limited. 


Sales of strictly faney halves are being 
made regularly at $3.60 for No. 244s and 
at $12.00 for the No. 10 size. 


PICKLES—California pack pickles are 
coming more and more into favor and 
packers note with considerable interest 
that while the cucumber acreage for the 
country as a whole for 1955 promises to 
be about 8 percent less than that of 1954, 
the planned California acreage shows a 
gain. The acreage this year is reported 
as 3,300 acres, against 3,200 acres last 
year. While this acreage is not a large 
one, the yield is much heavier than in 
other states, making the state more of a 
factor than is generally understood. 


SPINACH—Canning of spinach is still 
under way in California, after having 
been delayed by weather conditions in 
some districts. The list of a packer of a 
nationally featured brand quotes this 
item as follows: Buffet, 92% cents, No. 
303, $1.25; No. 212, $1.80, and No. 10, 
$5.50. 


TUNA—Tuna packers in the southern 
part of the state have come to an agree- 
ment with fishermen over prices for fish, 
these being $310 a ton for yellowfin and 
$270 a ton for skijack as conpared with 
$350 and $310 respectively a year ago. 
No change in prices for the canned prod- 
uct has been made, canners holding that 
they have been selling their product at a 
loss in recent months. An improved 
movement of canned tuna is noted and 
with a promotion of this fish through 
Canned Tuna Week in the offing sales are 
expected to get back to normal, or even 
on a higher level. 


SALMON—Salmon continues to move 
out well and many operators will be com- 
pletely sold up by the time new packs 
are available from Alaska and the Puget 
Sound areas. Alaska red talls sell at. 
$29.00, where available, with halves at 
$16.00-$17.00; chums at $16.50-$17.00 for 
talls and halves at $9.25-$10.00. Puget 
Sound chums sell at the same price as 
Alaska pack. A steady business is being 
had on Puget Sound sockeye halves at 
$16.50-$17.50 for machine filled, with 
hand filled slightly higher. 


TOLERANCE FOR SYSTOX 
REQUESTED 


A petition has been filed with the Food 
and Drug Administration by Chemagro 
Corporation, proposing that tolerances 
for Systox (B-Ethylmercaptoethy!-Di- 
ethylthionophosphate) be established at 
0.75 part per million on the following 
raw agricultural commodities: Apples, 
pears, oranges, lemons, grapefruit, 
grapes, strawberries, broccoli, Brussels 
sprouts, cabbage, cauliflower, musk- 
melons, potatoes, almonds, English wal- 
nuts, alfalfa, clover and hops. 
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COMPLETE COURSE CANNING 


The Industry’s Cook Book for over 40 years 


SEVENTH EDITION 


FOR MANAGERS, 
380 pages of proven pro- 


SUPERINTENDENTS cedure and formulae for 
BROKERS ‘everything ‘‘Canable”. 
AND BUYERS 


would not take $1,000.00 for my 
copy if | could not get another” 
—a famous processor 


Size 6x9 380 Pages Beautifully Bound 
Stamped in Gold 


All the newest times and temperatures . . 
All the newest and latest products... . 
Fruits Vegetables Meats Milk 
Soups Preserves Pickles Condiments 
Juice Butters Dry Packs (soaked) 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through 
to the warehouse. 


Used by Food Processors to check times, 
temperature and RIGHT procedure... . 
by Distributors to KNOW canned foods... 
by Home Economists to TEACH the subject of 


food preservation. 


For sale by all supply houses and dealers 
... or direct. Price $10 postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


BALTIMORE e 


20 South Gay Street * 


MARYLAND 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 

\SPARAGUS 
Calif., Fey. All Gr. No. 2 
Colossal 
RU ANS, StriInc 
MARYLAND 
Fey., Fr. Style, 8 02. 1.00-1.05 


Ex. Std., Cut Gr., § oz. 
No. 
No. 10 

Cut, Gr., No. 

New “York & Pa. 

Wh., Fey., 2 sv., No. 303.. 

3 sv. 

Cut, Fey., 3 sv., No. 303....1.50-1.55 
No. 10 8.25 

Fey., 4 sv., cut, No. 303.......... 1.47% 
No. 10 

Ex. Std., Cut, No. 308.......... 
No. 10 

Fey., 4 sv., cut, wax, 
1.55-1.60 

WISCONSIN 

Gr. Wh., Fey., 2 sv., No. 


6.50-7 .00 


3038...... 2.30 
13.50-13.75 
3 sv., No. 303 2.00 
12.25-12.50 
Cut, Fey., 3 sv., No. 3038......1.45-1.55 
8.00-8.25 
No. -7.75-8.00 
Ex. Std., 4 sv., No. 1.30 
7.50 
Ex. Std., 5 sv., No. 308........1.15-1.25 
No. 10. -5.75-6.00 
Std. Cut, No. 303... 1.10-1.15 
No. 10 5.00-5.75 
Wax, Cut, Fey., 3 8V......000000 1.55-1.60 
No. 10 8.75 
4 sv. 1.45-1.50 
5 sv. 1,.25-1.30 


N.W. Blue Lake 

Fey., 3 sv., cut, No. 303.......... 1.974% 
No. 10 10.75 

Texas, Std. Cut, No. 303..........00 1.00 
No. 10 5.50 


REANS, LIMA 

MIDWEST 

Fey. Tiny Gr., No. 308........ 2.00-2.30 
Sm. Gr., No. 303............ 1.80-1.92% 
No. 10 12.00 

Fey. Gr. & Wh., No. 308.......c00000 1.60 
No. 10 .. 9.50 

TRI-STATES 

Fey., Tiny Gr., 
Small 
Medium 

Ex. Std. Gr. & Wh., No. 303... 


KEETS 
Md., Fey. cut, Diced 3038s....1.00-1.05 
Fey., Sliced No. 303............. 1.15-1.20 


WISCONSIN 


No. 303......2.40- 


-75-.80 
1.20 
6.00 
Dieed, No. 303 1.00 
No. 10 4.75-5.00 
No. 10 5.00 
N.Y. Fey., Cut & Diced 3038s..1.05-1.10 
Sliced 303s 1.25 
‘exas, Fey., Sl., No. 1.05 
No. 10 5.25 
RROTS 
Vis., Fancy, Diced, 
No. 10 4.75-5.00 
Id., Fey., Diced, No. 308.......... 1.00 
No. 10 5.50 


RN-- 
IARYLAND 


W.K. Gold., Fey., No. 8 02... .90-.95 
1.20-1.45 
No. 10 8.00-8.50 
1.10-1.20 
No. 10 7.00 
td., No. 303 1.00-1.10 


No. 10 6.50 
Shoe Peg, Fey., No. 303......1.45-1.50 
No. 10 8.00-8.50 
C.S. Gold, 1.20-1.45 
No. 10 8.00-8.25 
Ex. No. 808 1.10-1.15 
No. 10 7.00 


Fey., No. 


Fey., W.K. Gold., No. 303..1.15-1.224% 
12 oz. vac. 1.2214-1.30 
No. 

Ex. Std., No. 303... 1.0714-1.15 

Std., No. 303 1.00 

C.S., Gold., Fey., No. 308..1.15-1.3821%4 
No. 

Ex. Std., No. 303... 

No. 10 

Std., No. 

Co. Gent. W.K., = 
1.25-1.32M% 
No. 

C.S. Fey., 8 oz. 

No. 308 ..... 
No. 


PEAS 
MARYLAND ALASKAS 
MARYLAND SWEETS 
Fey., No. 10, 3 sv 9.50 
4 sv. 8.75 
Ex. Std., Ungr., 8 oz. .85-.90 
1.30-1.35 
Std., "Ungr., 1.25 
No. 10 7.00 
Mipwest ALASKAS 
No. 10 9,25-9.65 
Ex. Std., sv., 8 02. ........ 
1.40-1.45 
Standard Nominal 
MipWEst SWEETS 
No. 30% 1.50 
No. 9.25-9.50 
Fey., 4 sv., No. 303.. -1.40-1.50 
No. 10 8.00-8.25 
No. +a 7.50-8.00 
Ex. Std., » No. 308 ...... 1.60-1.65 
Ex. Std., re sv., Ung., 8 oz.. ia 
1.30-1.35 
No. 10 7.25-7.75 
Standard Nominal 


Nominal 


POTATOES, SWEET 
Md., Fey., Sy. Pack, 
No. 2% 2.20-2.30 
PUMPKIN 
Midwest, Fey., No. 303..(nom.) 


1.00 
1.40 
5.15 


SAUERKRAUT 
Midwest, Fey., No. 303.... .92%4-.95 
1.00-1.07% 
No. 10 4.20-4.40 
1.15-1.30 
No. 10 3.90-4.25 
Texas, No. 303 O05 
No. 10 5.15 


SPINACH 
Tri-State, Fey., 8 O02. .80 
-1.25-1.30 
1.85-1.90 
6.00-6.25 
No. 10 5.25-5.50 
1.15-1.25 
No. 2% 1.55-1.80 
No. 10 4.60-5.50 


TOMATOES 


Std, NO. -95-1.00 
NO. SOB 1.27%4-1.30 


CANNED FOOD PRICES 


(nom.) 8.00 
1.40-1.50 
(nom. ) 8.50-8.75 
tea York, Fey., Wh., 
2.50 


8.7 75 
INDIANA, Fey., No. 2........... 5-2.35 
No. 2% 
No. 10 
Standard 
Calif., Fey., S.P.. No. 308............1.55 
No. 2 
No. 2% 


No. 10 
2 


..1.90-2.00 
7.75 
Fla., Std., No. 3038.. 

No. 10 


TOMATO CATSUP 
No. 10 — 
Ind., Fey. Nom. 
Ex. Std., 14 02. (nom) 1.70 
No. 10 (nom.)................11.00-12.00 
Md., Fey., No. 10 
TOMATO PASTE (Per Case) 
Nom. 
No. 10 (per doz.)....... wi 
Md., Fey., 100/6 oz. 
TOMATO PUREE 
Calif., Fey., 1.045, No. 2..........0+0 1.65 
No. 2 
No. 10 
Ind., Fey., 1. 
Md., Fey., 1.06, No. 10. 


FRUITS 
APPLE SAUCE 
East, Fey., No. 
No. 10 


Calif. (gravensteins) 
No. 
No. 

N.Y. Apples, fey., sl., No. 10... 10. 25 

Mid-West Apple Juice, 46 oz.....2.70 


APRICOTS 
No. 303 2.10-2.15 
No. 2% 3.50-3.60 
No. 10 12.00 
Choice, 8 oz 1.20-1.25 
No. 303 2.00-2.10 
No. 2% 3.10-3.20 
No. 10 11.00 
No. 10 9.85-10.10 


CHERRIES 
R.S.P., Water, No. 303........ 2.35-2.40 
No. 2 2.60-2.65 
No. 10 13.25-13.50 
N.W., Calif., R.A., Fey., 8 02z.....1.75 
No. 303 3.05 
No. 2% 5.00 
No. 10 17.90 
Choice, 8 oz. 1.65 
No. 303 2.90 
No. 2% 4.70 
No. 10 16.60 
Std., No. 2% 4.25 
No. 10 15.10 


COCKTAIL 
Fey., No. 303 2.20 
No. 2% 3.45 
No. 10 13.00 
Choice, No. 303 2.15 
No. 2% 3.35 
No. 10 12.25-12.65 


PEACHES 
Calif., Cling, Fey., 


2.90-3.00 
10.25-10.60 


No. 214 
No. 10 

Std., No. 
No. 214 (nom.) 

No. 10 8.75-9.00 

Elberta, Fey., 
12.00 
Choice, No. 


PEARS 
2.35 
No. 2% 3.85-3.90 
No. 10 13.50 
Choice, No. 303 2.20 


11.50-11.65 

N. W. Bartletts, No. 244, Fey...3.85 
Choice 3.50 
Standard 3.15 
Choice 12.65 
Standard 11.55 


PINEAPPLE 
Hawaiian, 


2.85 
No. 2% 3.30 
No. 10 12.60 

Crushed, — 2 2.40 

2.95 


Fey., Sl., 


Choice, SlL., 
No. 2% 
No. 10 

Std., Half Slices, No. 2............. 2.25 

2.70 
10.60-10.80 


PRUNE PLUMS 
N.W., Choice, No. 2¥,............cc00e 2.10 
No. 10 7.00 
No. 2% 2.25 
No. 10 7.75 


JUICES 
CITRUS, BLENDED 


-974%4-1.02% 
2.10-2.15 
4.35-4.70 


72 
1.75-1.85 
3.90-4.10 

2.15 


1.10-1.25 
2.40-2.75 
4.90-5.00 


PINEAPPLE 
Hawaiian, Fey., No. 
46 oz. 
No. 10 
TOMATO 
Md., Fey., No. 
46 oz. 
N. Y. & Pa., Fey., No. 
46 oz. 
46 oz. 2.35-2.50 
No. 10 4.50 
46 oz. 2.35-2.42% 
No. 10 4.75-4.90 


FISH 


SALMON—PER CASE 
Alaska, Red, No. 1T........... 28.00-29.00 
16.00-17.00 
P.S. Sockeye, No. 1T 27.00-28.00 
16.50-17.00 
Pink, Tall, No. 1 (nom.) 24.00-25.00 
1%’s (nom.) 15.00-16.00 
Chums, Tall, No. 1 16.50-17.00 
1%," 9.50-10.00 
SARDINES—PEeEr CAsE 
Maine, 44 Oil Keyless.......... 6.50-7.00 
Calif., Ovals 48/1’s per case..7.00-7.50 


TUNA—Psr Case 
Fey., White Meat, 14’s......12.75-16.00 
Fey., Light Meat, 14’s............00« 11.25 
Std., Light Meat. 10.75 
Grated 8.25 


MIDWEST 
4 
40-1.45 
GRAPEFRUIT 
ORANGE 
46 
as 


RATES, per insertion—straight reading, no display—one to 
three times per line 50c, four or more times per line 40c, mini- 
mum charge per Ad. $1.00. Forms close Wednesday noon. 


Address all numbered Ads: The Canning Trade, 20 S. Gay 
Street, Baltimore 2, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, Plain- 
view (West) Texas. 


We manufacture complete lines of food processing machinery 
for canned, frozen and fresh packed products. Wire us regard- 
ing your requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Used Canning and Frozen Food Machinery. 
Write for complete list. Send list of machinery you have to sell. 
Otto W. Cuyler, Webster, N. Y. 


FOR SALE—Rebuilt Boilers available for prompt shipment; 
also one Rotary Drum Dryer suitable for drying canning house 
waste. W. B. Osgood, 4100 Roland Ave., Baltimore 11, Md. Phone: 
CHesapeake 3-6506. 


WANTED and FOR SALE 


FOR SALE—Tomato Juice Line, capacity 9 tons of tomatoes 
per hour: Robins No. 2 Washer & Soak Tank; Farquhar Sorting 
(14’) and Trimming (37’) Tables; C-R Tomato Chopper Model 
CB 6, with Pump; FMC Juice Extractor No. 75; FMC Four Unit 
Pasteurizer with Taylor Controls; Ayars 24-pocket SS Juice 
Filler for No. 2’s and 46 oz. cans; (2) Am. Machine Co. Spinner 
Coolers 86’ and 82’ long. W. B. Osgood, 4100 Roland Ave., Balti- 
more 11, Md. Phone: CHesapeake 3-6505. 


FOR SALE—1 Combination Soak Tank and Rod Washer for 
tomatoes; 1 Farquhar Combination 14’ 36” wide 3” diam. Roller 
Inspection Table, with 50’ five belt Trimming Section; 1 CRCO 
Model CB-6 Chopper Pump; 1 FMC Model 75 Juice Extractor; 
1 FMC Combination Four Section Preheater, Pasteurizer, Hold- 
ing and Cooling; 1 Ayars 24 pocket Juice Filler; 2 Pack-Rite 
Spinner Coolers. W. T. Howeth, P. O. Box 333, Narberth, Pa. 


FOR SALE —1 Taylor Recording Thermometer practically 
new, used one season, complete with 10 ft. Tubing, 12” Charts, 
24 hour mechanism; 1 Knapp Hand Operated Boxer for No. 2 
cans; 1 Buck Bean Snipper complete with Picking Belt; 1 
Worthing Duplex Steam Pump, 5%4x3%x5. Ridge Canning 
Co., Glassboro, N. J. 


WANTED—MACHINERY 


FOR SALE—New Gearhead Motors, % H.P., single phase, 
115/230 volts, 190 RPM on output shaft, $75 each; also many 
used Gearhead Motors in stock, all sizes, $25 and up. Herr Elec- 
tric Co., 410 W. Conway, Baltimore 30, Md. 


FOR SALE—Used Battle Creek 46 model Wrapping Machine; 
handles package size 1%” x 5%” x 4”, 1%” x 5%” x 4”, 
21%” x 9%” x 51%”. Weatherbee Frosted Foods, P. O. Box 3971, 
Memphis, Tenn. 


FOR SALE—1 Farrar & Treft 150 H/P Water Leg Boiler 
125 lb. pressure; 1 Drave-Doyle Steam Pump; 2 Worthington 
Steam Pumps; 1 Electric Sewage Pump 4”; 350’ - 2” Plastic 
Pipe; 1 - 25 H/P Westinghouse Electric Motor 1760 RPM 3- 
phase, 60 cycle, 220/440 Volt; 1 No. 10 AB Cooker, capacity 500 
cans; 1 Ayars Tomato Washer; 1 Hot Water Tomato Scalder and 
Controls; 200’ Rapid-Standard Rollers; 1 Stevedore Jr. Rapid- 
Standard; 1 No. 10 Kyler Labeler; 1 No. 10 Kyler Boxer for hot 
eans; 1 No. 10 P.D.S. Closing Mochine; 1 No. 10 Exhaust Box; 
1 Ayars Filler No. 10 beans or tomatoes; 1 Link Belt Peeling 
Table, capacity 100 peelers; 1 No. 10 Can Straightener; 2 Skin 
Pumps; 3 sets Detecto Grading Scales; 170 - 16 qt. Aluminum 
Buckets; 150 Aluminum Pans. Charles Jarrell Co., Hillsboro, Md. 
Phone: Hillsboro 4422. 


FOR SALE—(3) 50 gal. St. St. Jacketed Tilt Kettles; (30) 
Stainless Steel Tanks from 40 gal. to 10,500 gal. sizes; (10) Cop- 
per Tanks 14638 gal. to 2800 gal. sizes, from closed distillery; 
(20) Welded Steel Tanks with Lastiglas or Mummut Lining 
from closed breweries; Elgin Twin Piston Filler; Fitzpatrick 
Stainless Steel Comminuting Machines, Models D, D6 & F. Perry 
Equipment Corp., 1402 N. 6th St., Philadelphia 22, Pa. 


FOR SALE — Waukesha Power Unit Model VKF #7516. 
Walton Warner, Lineboro, Md. Phone: Hamp. 7031. 


FOR SALE—Complete Pumpkin Line including Langsenkamp 
Washer, Langsenkamp Cutter, Boss Cutter, Diamond Tool 
Wilter, Sprague Sells Press, Langsenkamp Finisher, and 
Sprague Sells Finisher. Capacity 12 tons hour. Adv. 55141, 
The Canning Trade. 


FOR SALE—1 new Model B-25 Vacuum Pump, Worthington 
Pump & Machinery Co., Holyoke, Massachusetts, 6 x 6 - 8 x 5, 
Serial #151-253, special valve, V belt drive and motor sheave. 
Seabrook Farms Co., Bridgeton, N. J. Phone: Bridgeton 9-1880. 


22 


WANTED—To Rent or Buy 2 or 3 Pea Viners; must be in 
good condition. Located in Pennsylvania or Maryland. W. E. 
Bittinger Co., Hanover, Pa. 


WANTED—For Export, used Dumper Unscrambler for No. 2 
Cans, possibly Standard-Knapp; eventually also Lift Labeler 
and Packer. Miltenberg & Samton, Inc., 10 E. 40th St., New 
York 16, N. Y. 


FOR SALE—FACTORIES 


FOR SALE, RENT, OR LEASE—Large Tomato Canning 
Plant in Central Indiana; selling due to illness. Well equipped. 
For further information write: Adv. 5501, The Canning Trade. 


FOR SALE—Located in growing Southwest City a U. S. in- 
spected Meat Canning Plant, in a building adjoining a modern 
canning line for spinach and greens, also dry line. Central retort 
room cares for both operations. Located on railroad spur. Splen- 
did labor situation. All buildings masonry. Adv. 55125, The 
Canning Trade. 


FOR LONG LIFE + USE THE BEST 


Plastex or Cellu-San Treated 
Prices Upon Request 


RIVERSIDE MANUFACTURING CO. 


MURFREESBORO Phone 2621 NORTH CAROLINA 


THE CANNING TRADE May 9, 1955 
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